
 

Hello, I am Jason Robbins, a creative professional with 20 years experience 
in visual communications and digital marketing. I’ve developed successfully 
engaging marketing solutions and brand experiences for many facets of 
business that align with critical goals of revenue, response, and resources.

My strengths as a learner, leader, and forward-thinking innovator have provided 
tremendous career growth over the years. From designer to photographer, 
manager or social media guru, forming healthy habits that utilize trending 
industry disciplines and achieve successful results in scope and scale. 

I am seeking a new team to serve. Your job listing sounds like a 
great fi t. I would love the opportunity to learn more about the position 
and discover how my skills and talents might offer a solution. 

Currently open and fl exible to entertain all offers, 
opportunities and or location potentials.

Sincerely - Jason Robbins

: JourneymansGuide@gmail.com

JourneymansGuide@gmail.com

INSTAGRAM.com/jsn_robbins/
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JP Marketing / October 2003 - August 2010 / June 2015 - May 2016
Art Director, UX UI Web Developer, Senior Graphic Designer  

Creative production and web development for clients in print, digital & mobile. Design, 

implement, code and collaborate, project manage, art direct and deliver from concept to 

completion. Branding, logo and identity development, collateral material. Web Design, 

UI UX development, CMS (Wordpress, Joomla), E-commerce. Magazine design and 

layout, traditional advertising; direct mail, e-blast, photography & illustrations.

Schneider Electric / October 2011 - May 2015 
Global Marketing Communications Manager, North America 

Managed a team who’s scope was to develop engaging customer experiences across multiple platforms. 

To produce strategic creative solutions that elicit culture resonant content that align with critical business 

goals of revenue, response and resources. From kick-off to product launch, crafting messages, developing 

visuals and driving values of consistency, cohesion & balance. Lead teams with a collaborative approach 

that strengthens connectivity, leverages opportunity and delegates with resourceful plans of action. 

Connecting brand voice with multimedia and traditional campaign strategies, drafting ideation boards, 

sketches, headlines, storyboards and photoshoots. Shepherding strategy, vision, people, and scalable 

global asset output to support product launches, enable sales and build brand awareness. Serving multiple 

business segments, global, regional and partner business, in retail, b2b, b2c and internal communications.

E x p e r i e n c e

> Scope & Scale: 

• Manage resources, schedules, people, 
and projects that support: Account, Brand 
and Product Marketing Managers, Events 
Coordinators, Chief Executives, Directors, and 
Sales Enablement stakeholders or initiatives 

• Campaign creative development, 
value propositions, brand awareness, 
offer and product launches

• Exhibits, Large Tradeshow, Digital 
Customer Experience, PR & Publications

> Production & Waterfall XP

• Workfront

• AtTask

• Asana

• Jira

> Remote & On-site Direct Reports

• Providence RI, Dallas TX

• Warsaw Poland,  Beijing China

> Market Segments: 

• Energy & Power

• Oil & Gas

• Datacenters

• Healthcare

• Science & Tech

• Video Security 
& Defense Tech

> Market Segments: 

• Automotive

• Casino

• Government

• Healthcare

• Defense Tech

> Scope & Scale

• Websites: front-end & back-end

• Publications: Creative Direction, 
photography & layout

• Social Media Marketing

• Packaging and branding

> Production Management

• Workamajig

• Vendor Repositories
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E x p e r i e n c e

JSN Media / May 2016 - Current 
Digital Marketing, Consulting, Conent Creation

Freelancing creative services, graphic design, art direction, 

consulting, web design, UI/UX development and commercial photography. 

Responsible for developing completed deliverables from concept to completion.  

> Graphic Art, Design & Layout 

• Branding & identity development

• Publications: defi ne complete 
specs & style sheets with 
master themes, layout options, 
templates, margins, typography, 
stylized treatments, swatch lib

• Spec work, logo dev, pantone 
defi nitions, usage examples, 
application & brand-books

• Front-end website 
design, css, html5, php, 
bootstrap, CMS, mysql

> Illustration 

• Imagery in brand identity,  
publication covers, hero articles, 
advertising campaigns.

• Traditional, digital & mixed-media

> Photography & Video 

• Canon EOS 5D, studio strobes, 
triggers, bounce, seamless, 
snoots, honeycombs, gels, 
fi lters, fi xed & telephoto 
glass, variable mount rigs for 
tracking & pull-focus video  

• Retail & b2b product shots for 
ad campaigns & packaging 

• Fashion, model, portraiture

• Automotive, hotrod culture blog

• Architecture, interior, exterior, 

> Digital Multi-Media Development  

• Complete Web Design & 
Development solutions

• Content Management 
Systems (CMS)

• E-commerce, online 
shopping cart solutions

• Social Networking platforms

• Mass communication delivery 
solutions (e-blasting)

> Audio

• Write, compose, and record 
soundtracks, music-beds, 
and voice-overs for broadcast 
video, radio & digital streaming.  
Engineered & produced in-
studio, using commercial-grade 
audio production equipment.

Pelco / June 2014 - June 2015 
Strategic Marcom Creative Director / North America 

Connecting brand voice with multimedia and traditional campaign strategies, drafting ideation boards, 

sketches, headlines, storyboards and photoshoots. Shepherding strategy, vision, people, and scalable 

global asset output to support product launches, enable sales and build brand awareness. Serving multiple 

business segments, global, regional and partner business, in retail, b2b, b2c and internal communications.

> Scope & Scale: 

• Manage resources, schedules, people, 
and projects that support: Account, Brand 
and Product Marketing Managers, Events 
Coordinators, Chief Executives, Directors, and 
Sales Enablement stakeholders or initiatives 

• Campaign creative development, 
value propositions, brand awareness, 
offer and product launches

• Exhibits, Large Tradeshow, Digital 
Customer Experience, PR & Publications

> Production & Waterfall XP

• Workfront

• AtTask

• Asana

• Jira

> Remote & On-site Direct Reports

• Providence RI, Dallas TX

• Warsaw Poland,  Beijing China

> Market Segments: 

• Energy & Power

• Oil & Gas

• Datacenters

• Healthcare

• Science & Tech

• Video Security 
& Defense Tech
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Tony Schum
acher 

Even to the most casual of drag 
racing fans, Tony Schumacher requires 
no introduction. He is simply the most 
successful and dominant Top Fuel Dragster 
driver of all time. He holds the records 
for the most career Top Fuel victories (41), 
fastest mile elapsed time (4.428 seconds) 
and highest top speed (337.58 mph). Shortly 
after wrapping up his fourth consecutive 
(the fi fth of his career) championship in drag 
racing’s most prestigious class, Tony set 
aside some time to talk about this season 
and his career in general with HiS Magazine. 
We got to pick the brain of a great champion, 
but that was just the beginning. What really 
caught us off guard is how nice and down to 
earth he is. Like a lot of us, he’s busy raising 
a family and running a business when he’s 
not going 300 miles per hour. He’s a friendly, 
engaging guy, the kind you’d love to have 
drink and smoke a cigar with. 

In the following pages, you’ll get Tony’s 
thoughts on a myriad of subjects. He openly 
discussed everything from the common 
misconception that he stepped into a 
cushy Top Fuel job because of his father’s 
(Don) prior success in the sport, to how 
diffi cult travel makes raising a family, and 
everything in between. Don’t be surprised 
if you come away from it feeling like you 
just had a conversation with a close friend. 
That’s just the kind of guy he is, which 
makes the amount of success he continues 
to have such a joy to witness. 

What you’re about to read is only 
about half of the conversation. If 
you’d like to read more, head over to                                       
www.hismagazineonline.com where we’ve 
posted the interview in its entirety.

EG: First things fi rst, Tony—
congratulations on winning your fourth 
consecutive Top Fuel championship. That’s 
unprecedented in the sport, right?

TS: “It is. It was incredible to not only 
pull it off, but to have the chance this 
year. Having a team capable of doing it is 
amazing.”

EG: And you weren’t way out in front in 
the points this year either. It’s not like you 
coasted into this championship. 

TS: “That’s defi nitely correct. There was 
a new format with a ‘countdown’ this year 
that was very different for us. The best team 
can win 20 races straight, but if you didn’t 

fi nish strongly in the last two, you were 
out. It was a strange deal for us because 
we had won the last couple of years. Three 
years ago we won 10 races out of 23. Then 
we won nine races the year after. Then last 
year, we won by winning the last race of the 
year and setting a world record and coming 
back from the largest defi cit that anyone had 
ever come back from. Then they changed the 
format this year, to this countdown where 
you really had to perform strongly at the 
last two races. It was different. In any one 
of them, we could have made a mistake. We 
could have broken a throttle cable and we’re 
not the champ. It’s just a tough format, but I 
understand why they did it, for the fans.” 

EG: Some of our readers aren’t hard core 
drag racing fans and probably don’t know 
your background. There are many different 
paths drivers follow to get to the big time, but 
because of your dad’s place in the sport, drag 
racing was in your blood, wasn’t it? 

TS: “You know, my dad raced until I 
was fi ve. He quit when I was fi ve years old 
and went into our battery charger company, 
which is called Schumacher Electric Battery 
Chargers. We manufacture automotive 
battery chargers. We’re the largest battery 
charger company in the United States. At 
the time, my grandfather was running it 
and my dad retired to take over the business. 
When I was sixteen years old, I started 
just going up to the local race track. And it 
wasn’t that I remembered my dad racing. I 
was only fi ve. It was that ‘Big Daddy’ Don 
Garlits and Shirley Muldowney, on their way 
to Indy or one of the local racetracks, they’d 
stop over and be having dinner. I was just a 
kid listening to these stories about this life. 
It just made me curious. As I got older, we’d 
go to local tracks or Union Grove, Wisconsin. 
We’d go up to Indy once a year on Labor 
Day weekend to watch the big race and it 
was amazing. It was so beyond me at the 
time. Being a kid and going to the races was 
incredible. I just thought, ‘Yeah, I wouldn’t 
mind doing that.’ I never really thought 
about being a professional driver. But wow, 
did it look fun! That’s how we started, man. 
Sixteen years old, local racetrack and a 
couple of good buddies having a good time 
and one thing led to another. We built 
a faster car, a quicker car and it’s very 
addicting. Ten years later I was in a Top 
Fuel car, in shock (chuckles) that I made it 
that far.”

writer  |  Eddie Graveline
photographer  |  Steve Collins
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Nice Guys Finish FAST
When it comes to drag racing, recently crowned NHRA 
Top Fuel Dragster champ Tony Schumacher is the fastest 
man in the world. As we found out during this exclusive 
interview, he also happens to be one of the coolest. 

Gotta a good pic to show us at HiS? 
Go to www.hismagazineonline.com and submit your pic.  
It just might end up in the mag!
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showTHE MAN

writer  |  Eddie Graveline writer  |  Todd Mumma

Show us your Rack!
Taking time to appreciate trophies taken by local hunters this year

If you’re squeamish, turn the page. Quickly. Otherwise, you may see something you’re not 
equipped to deal with. To some people, the following images may seem like nothing more 
than grizzly pictures of bloody, dead carcasses. But the hunters in the photos, and others 
who will see them, have a much different perspective. To them, these photos represent 
success and the culmination of countless hours sitting in the cold dark, multiple days of 
pre-season scouting, and most of all, an uncommon understanding of nature. The ability to 
recognize and interpret subtle clues in a wilderness environment come with years of personal 
experience and through the knowledge passed down from one generation to the next. The 
time spent outdoors is the real treasure. The trophies you see in the pictures are just icing on 
the cake.

G tt d i t h t HiS?

17-year-old Bianca 
Taylor (pictured with 
her dad, John) of 
North Fork shot this 
350-pound, 6x6 Mule 
Deer in Canada. 

Larry Wood was back 
in the fi eld, just six 
months after open 
heart surgery, to 
take this 100-pound 
Pronghorn Antelope 
(14” spread) in 
Montana.  

HiS Magazine’s own 
Todd Mumma shot 
this 379-pound bull 
Elk in Saskatoon, 
Saskatchewan. 
Former FSU/MLB 
pitcher Bobby Jones 
(left) wanted in on the 
photo-op. 
  

Madera resident, Darrel Rerucha shot 
this 2x3,115-pound Sierra Mule Deer in 
California’s D6 zone (near Sonora) with his 
father’s 1960s-era longbow and wooden 
arrows. 

Fresno taxidermist/
hunter extraordinaire, 
Jim Wood, shot this 
225-pound 4x4 Mule 
Deer in the hills of 
northern Nevada. 

Mike Taber (Zach’s 
dad) shot this 
255-pound wild boar 
on the same ranch 
near Lompoc. 

13-year-old Clovis 
resident Zach Taber’s 
fi rst buck was this 
115-pound Coastal 
Blacktail (2x3 rack), 
taken on a private 
ranch near Lompoc, 
CA. 

My buddies and I plan an annual hunting trip. This year’s excursion saw us hunting 
one of the most elusive and intelligent big game animals—the whitetail deer. You might 
not think hunting deer is fair or right, but I don’t care! My country was founded on 
hunting and I don’t think shooting a cow between the eyes just to have a burger is fair. 
Anyway, to level the playing fi eld a bit, my buddies and I were using bows this year, and 
boy did that change the game. In case you’re not familiar with archery hunting, as 
a general rule, 35 yards is considered a reasonable distance to make a shot (reasonable 
meaning a clear kill shot to the vitals). Beyond this yardage, you risk merely wounding 
the animal and having it wander off to die elsewhere, which would be a complete waste of 
good venison (deer meat). 

This year’s trip took us to Stuart 
Nebraska, a 4-1/2 hour drive from 
the nearest airport and still 50 miles 
away from our hunting location. The 
four of us found ourselves wondering 
if our guide would help us fi nd the 
trophy whitetail we had traveled so 
far to get. The fi rst morning started 
at 4:15 a.m. and I was excited to 
begin. I found myself in a tree stand, 
20 feet above the ground. 
It was 29 degrees with 30 mile-per-
hour winds. I endured that for nearly 
13 straight hours with only a 
sandwich and some water that I had 
packed earlier. You’re probably saying 
‘This doesn’t sound fun,’ or ‘This guy 
must be an idiot.’ I might be an idiot, 
but it is fun sitting and waiting for 

hours, grunting and rattling 
antlers until you fi nally get the 
response you were waiting for when 
a big buck 
steps out 
and gives 
you the 
opportunity 
for the 
harvest. 
The fi rst 
day brought 
no such luck. 
There were plenty of 
deer, but no mature bucks. 
As I sat in the dark and waited 
for my guide to pick me up, I couldn’t 
wait to see if one of my buddies had 
scored. Unfortunately, no one had 

taken one. As the trip wore on and we 
sat in tree stand after tree stand, our 
luck continued to be the same. Only 

small, young bucks 
and does 
appeared, 
and as 
any good 
hunter 

knows, it is 
important to 

take only the 
mature bucks. 
This helps 
manage the 
populations and 

ensures that there 
will be game for our children and our 
children’s children. As time ran out 

on the trip, we only managed a wild 
turkey for Thanksgiving. 

Proper game management is 
essential to our country’s future. 
Hunting can be a part of that and 
provides an important food source to 
people in many regions of our country, 
not to mention camaraderie and 
life-long friendships. After each 
day’s hunt, we had wild 
game dinners, told hunting 
stories and had the time of 
our lives. Just remember, hunting 
isn’t always about the kill. 

SHARPEN
YOURSHOOTER

Pelc PressPelc Press

Download your FREE copy of 
the Pelco IP Product Quick 
Reference Guide today!
See Page 2 for details.

T h e  M a g a z i n e  fo r  V i d e o  S e c u r i t y  B u s i n e s s  a n d  Pr o fe s s i o n a l s . 

SUMMER 2014

Improved Security and 
Ef� ciency at Brazilian 
Customs Processing Firm 
See Page 22

New Forti� ed 
Integrated Camera 
Systems in Stock
See Page 40

Cover Story

YOUR CALL
is Our Mission
Customer Support Second to None. See Page 26
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Wordpress Website Design & Build
Client: Quiring General 

           http://www.quiring.com/

Wordpress Website Design & Build
Client: Fan in a Box   

           http://faninabox.com/
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Wordpress Website Design & Build
Client: TAFT College 

           http://www.taftcollege.edu/

Various Digital Works
More on flickr 

         https://www.flickr.com/photos/111104030@N03/albums
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